KAMAYANI GUPTA

San Francisco | 628-358-7460 | kamayanigupta96@gmail.com
linkedin.com/in/kamayani-gupta/ | kamayanigupta.com

I am a highly skilled innovative design leader with 5 years of experience, specializing in UX/UI Design and Visual Design. | have a proven track record of guiding projects
from inception to completion with a strong focus on users and collaboration. My ability to create strategies and an empathetic approach has consistently led to
remarkable outcomes for the organizations I've been a part of.

SKILLS & TOOLS

Technical: UX Research | Rapid Prototyping | Information Architecture | User Testing | Wireframes | Visual Design | User Interface / User Experience Design | Website
Design | User Flows and Journey Maps | Workflow | Prototypes | Competitive Analysis | Figma | Sketch | Adobe Creative Suite | AdobeXD | HTML/CSS | Origami |
Slack | Microsoft Office Suite | WordPress | Design System | Systems Thinking | Web Development | Shopify | Wix | Squarespace | Agile Methodology

EDUCATIONAL & PROFESSIONAL DEVELOPMENT

Master’s in Human-Computer Interaction | California College of the Arts— San Francisco, USA August 2023
Master’s in Graphic Design | National Institute Of Fashion Technology — New Delhi, IN 2020-2021
Bachelor’s in Fashion Design | Pearl Academy Of Fashion — New Delhi, IN 2014-2018
PROFESSIONAL EXPERIENCE

Product Designer, Savwy Cooperative — United States April 2023 — November 2023

. Led the end-to-end design and development of a responsive self-service healthcare web platform to optimize patient recruitment, leading to increased
engagement for pharmaceutical firms, in collaboration with product managers.

. Initiated an enterprise-level UX strategy, translating concepts into customer flows, journey maps, and wireframes, to foster collaboration and innovation with
clients.

e Collaborated with cross-functional teams, which included researchers, to integrate patient insights and stakeholder needs into impactful wireframes and
prototypes, to deliver an intuitive user experience.

. Facilitated a feature roadmap predicting a 15% increase in revenue by improving the client gig intake process.

. Created user-centred solutions for diverse audiences using experience from diverse sectors.

Founder, Humm & Us July 2020 —August 2022
. Founded and managed a successful home-grown D2C kitchen startup, combining culinary passion with design expertise to establish a market for Vegan dips
and snacks.

e Collaborated with culinary experts to gather insights into user experiences and product preferences, conducting interviews via Zoom, surveys, social media
engagement, usability testing, and customer support feedback.

. Achieved a 30% increase in revenue in six months by continuously incorporating feedback from post-conversation surveys, maintaining consistent branding,
and implementing targeted digital and physical marketing strategies.

. Identified key market spaces that our target users frequently visited, significantly enhancing brand visibility and converting these interactions into sales.

. Managed comprehensive branding and content strategies from start to finish, collaborating with social media and content teams to transition single-time
purchasers into loyal, recurring clients.

UXResearch Lead, MiCasa Collective January 2022 —August 2022
. Pioneered a UX Research strategy in collaboration with a cross-functional social media marketing team to attract new business opportunities.
. Identified gaps in the existing marketing efforts and elevated brand presence & customer engagement through tailored marketing efforts, by designing
engaging email templates and newsletters, resulting in a monthly 25% increase in user preferences.

UX/UI Designer, Snowpeak India October 2021 —August 2022

. Collaborated with managers, content writers, developers, and marketing teams to create a responsive B2B-B2C website aligned with business objectives.

. Led the development and implementation of a design system to ensure consistent user experiences, resulting in a 20% user base growth within 3 months.

e Synthesized customer feedback to iteratively improve the design system, increasing customer satisfaction by 15% while maintaining alignment with the
business goals.

. Developed various marketing collaterals such as website banners, social media posts, promotional content and print design, in alignment with research
insights for market expansion, resulting in a 20% increase in brand visibility and audience engagement.

e Organized cross-functional workshops to educate teams on design principles and system guidelines, ensuring successful adoption.

Design Strategist, Government of India March 2021 —September 2021
. Developed and executed a robust brand identity for Uttarakhand Tourism in collaboration with the marketing team, aiming to enhance tourism and
promote nationwide recognition and visibility for the Government of India.
. Collaborated with local tourism and outreach teams to design captivating billboards, resulting in an increase in interest by 65% among the target audience.

UX/UI Designer, Heena Kochhar March 2020— November 2020
. Designed 25+ category pages for their e-commerce website, ensuring intuitive navigation and user-friendly product pages for enhanced visual satisfaction.
. Implemented an SEO strategy to increase brand and product visibility, resulting in a 30% increase in website visits and boosted sales.
. Directed product recommendations, personalized email suggestions, and content displays by leveraging fashion industry knowledge and customer
behaviour of the target audience.

Assistant Designer, Tvam June 2018 — December 2019
e Worked dlosely with sales and marketing teams to expand the apparel value chain, resulting in a 70% increase in revenue, through improved garment
sampling and sales promotion.
. Provided trend analysis to maintain a competitive edge in the market and forecast upcoming collection styles.


mailto:kamayanigupta96@gmail.com
linkedin.com/in/kamayani-gupta/
https://www.kamayanigupta.com/

